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Instagram
● How to use hashtags for your creative business
● How to create effective content
● How to increase engagement 
● How to understand Instagram Insights 
● Tips, Tricks and Tools to make Instagram better

for creatives



#aboutme





#hashtags



#hashtags



#hashtags



- Location
- #denverco (247k) 
- #denvercolorado (1.2M) 
- #denver (12.3M)

- Location plus industry 
- #denverartist (287k) 
- #denverartists (46.2k)

- Trending topics 
- Type of art or medium

- #contemporaryart (35.6M)
- #contemporarysculpture (587k)
- #contemporarydance (1.9M)
- #contemporarydancer (121k)

Common Hashtags



#hashtags Dos and Don’ts

● Be as relevant to your content as possible 

● Add a variety of relevant hashtags to every post 

● Use hashtags users are likely to follow 

● Use hashtags in stories

● Use hashtags for location, community, event, audience, product, niche

● Follow and research hashtags that is relevant to you and your audience

Dos



#hashtags Dos and Don’ts

● #susanalbumparty 
Don’ts



#content



Create Content for Your Audience



#content Dos and Don’ts

● Stage it - make a very intentional scene with your art

● Create a visual style and stick with it - colors, photo filters

● Use very aesthetically pleasing images

● Give your audience what they want - stay relevant 

● Ask for User Generated Content (USG) 

● Contests

● Tell a story 

● Create a content calendar and strategy - create in advance

Dos



#content Dos and Don’ts

● Use blurry images

● Post images with too many words on them

● Post photos directly from Facebook without knowing if they’ll crop 

correctly

● Be overly promotional or salesy 

● Post inappropriate images or text - use discretion with art 

Don’ts



Aesthetically themed content: Canva

https://docs.google.com/file/d/1mbZ2h8xJ8NsTXb0rvI2vqyvxzNcyy7xI/preview


Aesthetically themed content: @graystreet.studio



Aesthetically themed content: @graystreet.studio



#engagement



#engagement Dos and Don’ts

● Like and follow accounts that are similar, relevant, local

● Post to stories - daily 

● Mix it up with videos

● Schedule posts at the best time for reaching your audience

● Respond as quickly as possible

● Actually engage with others - proactively 

Dos



#engagement Dos and Don’ts

● Expect everyone to like everything

● Let messages go unresponded to

● Post unrelated images and content 

● Ignore your insights and metrics

Don’ts



#insights



#insights 

● Reach - metric reflects the 
number of unique views on a 
post

● Impressions - metric reflects 
the total number of views on a 
post 

● Saves - users “bookmarking” the 
post

● Engagement Rate - Likes + 
Comments / Followers x 100

● Audience - Best Time to Post
● Growth - Difference between 

Follower and Unfollows
● Traffic - driving users to your 

website



Insights

https://docs.google.com/file/d/1wZVjxf5Z-8Woie-4DB1cu60UpEH7d4vl/preview


#tipsandtricks



#tipsandtricks

● Respond to comments with more than three words

● Use combination of stories, photos and videos

● Post directly to Twitter and Facebook from Instagram

● Make sure you’re setup as a BUSINESS Account 

● Leverage your archives to highlight and share more information

● Collect your favorite posts - reshare!



all-hashtag.com



seekmetrics.com



later.com



Aesthetically themed content: Canva

https://docs.google.com/file/d/1mbZ2h8xJ8NsTXb0rvI2vqyvxzNcyy7xI/preview


#q&a



Contact Me!
Erika Holley 
eholley@vivial.net
Text or call: 720.253.8877
@sparklesneatoketo

mailto:eholley@vivial.net

